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Tips &
tricks on
creating a
great pitch

Remember we will not
judge your video on how
technically well made it is.
What matters is that you
express yourself well. Be as
creative as you can, and think
about how you can enhance
the market potential of your
business idea.

Things to keep in mind
when filming yourself:

What to include in the 5-minute
elevator pitch video

Things to keep in mind for your
one-page supporting document

Tips & tricks for a brilliant
elevator pitch

1

Keep in mind
Each video will be judged by a panel of
hospitality industry experts, so bring your best
disruptive idea to the table.

Along with your video, you need to submit a
one-page supporting document. If you need
some help to create this document, here are
some handy tips:

The importance of pitching
As you step into the business world, one of
the most important skills you can have is to
master the art of pitching ideas.

Create positive disruptive impact
Every great business starts with an idea, what's
yours?

– Be creative!

You'll spend a lot of time pitching ideas to
investors, clients and collaborators.

No fancy camera needed. Modern
smartphones are used to film
commercials and even movies!

2
Audio is more important than
visual. If you have earbuds, use
them. They have great audio quality.
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Find a big source of light and
stand next to it. Natural light like
big windows are great and give a
flattering glow.
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Look right into the camera lens.
Most likely you'll be using your front
facing camera, so try not to look at
yourself. This will help to connect
better with the audience and
convey trust and believability.

5
No shaky cam. If you hold your
camera out with your hands they
will tire very quickly. If you don't
have a tripod, try to position your
camera on a stack of books, or
even a shelf.

Your video should have the potential to impact
one of these industries:
– Environment
– Culture
– UX or Employee Satisfaction
– P rofitability
Video structure
Here is a basic structure to follow when
creating your video:

– Introduce yourself and explain your
product/idea.
– It's not an essay - keep it concise, use
visuals/numbers/bullets.
– What is your USP? What is your product/
opportunity that inspired you?
– What is your market and who are your
competitors?
– What is your strategy for success? How will
you gain traction?

1. Introduce yourself
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Be creative. Pablo Picasso
famously said "Learn the rules like
a pro, so you can break them like
an artist".

– P repare beforehand and practice.
– Choose a quiet comfortable space.
– In your introduction, highlight your talents
and experience and passion.
– Clearly articulate the monetary and/or social
return of your product or service
– Know your USP (Unique Selling
Proposition), it's what makes you different!

2. What is your product/service?
3. What problem does it solve?
4. Is there a market for it?
5. What is the business model?

– Know your market and competitors.
– Maintain eye contact and smile.
– Speak clearly and with confidence.
– Keep it simple: no jargon or fancy words.
– Be yourself and be confident!
– Stay within the 5-minute time limit. You will
be disqualified if you go over.

6
Take your time and don't rush!
Remember this is not a live
presentation so you can film as
many takes as you need.

Some tips
Here are some tips on how to create a brilliant
elevator pitch:

– Need a little inspiration? Click here.

#NextDisruptor

“A heart for hospitality is deeply rooted and
lifelong. Shared wisdom in this constantly
evolving field is more important now more
than ever. I am thrilled to partner with Les
Roches to help share the wisdom I have
gained through the years with the bright
minds of tomorrow's leaders".

Use your imagination
Wether it's an animation, a video of yourself or a cartoon. It's your
chance to show the world how creative you are!

Chip Conley
#NextDisruptor partner
Author, TED speaker, entrepreneur and Airbnb's hospitality guru

